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INFORMED DELIVERY OVERVIEW

WHAT IS INFORMED DELIVERY?
The USPS® Informed Delivery feature provides customers a digital preview of their mail and offers businesses 
an integrated marketing approach to meet today’s consumer demands.
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INFORMED DELIVERY OVERVIEW

INFORMED DELIVERY AND 
THE DAILY DIGITAL ROUTINE
Nothing replaces the tactile value of hardcopy mail, but USPS® 

is responding to consumers’ increasing desire to interact and 
communicate digitally with everything, including their mail.
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INFORMED DELIVERY OVERVIEW

HOW DOES INFORMED DELIVERY WORK?
USPS leverages existing mail imaging processes to provide digital previews of household mail to Informed 
Delivery consumers.
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INFORMED DELIVERY OVERVIEW

WHO CAN PARTICIPATE?
Organizations across a variety of industries can (and should!) 
conduct Informed Delivery campaigns to enhance their 
physical mailings.
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Benefits of Informed 
Delivery for 
Businesses
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BENEFITS FOR BUSINESSES

BOOST YOUR DIRECT MAIL PERFORMANCE
Informed Delivery can help business mailers get their message heard and encourage actions from their 
customers. 

With a targeted, omni-channel strategy that combines both online and offline channels, like Informed Delivery, your media 
mix can meet customers at every touchpoint, so your message breaks through. 

1Why a voter-driven media mix is critical to your campaign success - USPS 
Deliver The Win
2Sixth Edition State of Marketing Report - Salesforce.com
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https://www.deliverthewin.com/article-hub/why-a-voter-driven-media-mix-is-critical-to-your-campaign-success/
https://www.deliverthewin.com/article-hub/why-a-voter-driven-media-mix-is-critical-to-your-campaign-success/
https://www.salesforce.com/form/conf/6th-state-of-marketing/?


BENEFITS FOR BUSINESSES

THE INFORMED DELIVERY DIFFERENCE
Informed Delivery campaigns provide value for brands by offering an additional touchpoint to re-engage 
customers, expand reach, and boost engagement. 

Source: Internal Data as of October 31, 202410 ©2024 UNITED STATES POSTAL SERVICE



Building Informed 
Delivery Campaigns
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BUILDING ID CAMPAIGNS

OVERVIEW OF THE CAMPAIGN PROCESS
The campaign process is simple – create and induct hardcopy mailing as usual, then submit data elements and 
supplemental content to facilitate a campaign.
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BUILDING ID CAMPAIGNS

CHOOSE YOUR SUBMISSION METHOD
Based on your needs, leverage one or more of the following USPS tools to create, submit, and manage Informed 
Delivery interactive campaigns.

13 ©2024 UNITED STATES POSTAL SERVICE



BUILDING ID CAMPAIGNS

DEFINE YOUR LIST & SEGMENTATIONS 
Determine if one campaign will work for all recipients or if you need to have segments within the mailing for 
specific ZIP Codes™. Note, campaigns require the full 11-digit delivery point in the printed barcode.

©2024 UNITED STATES POSTAL SERVICE14



BUILDING ID CAMPAIGNS

DETERMINE MID & IMB SERIAL NUMBER
Prior to submitting a campaign, determine your unique MID, IMb Serial Number, and Routing Codes. 
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BUILDING ID CAMPAIGNS

SET YOUR CAMPAIGN TIMELINE
Consider the mail destination and the class of mail when choosing the target in-home dates. 
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BUILDING ID CAMPAIGNS

ORGANIZE YOUR CAMPAIGN ELEMENTS
Effective use of campaign elements will help you manage and organize your mail campaigns.
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BUILDING ID CAMPAIGNS

PRODUCE AND SUBMIT YOUR CREATIVE CONTENT
Design the representative image, ride-along image, and target URL that will appear in your campaign. 
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BUILDING ID CAMPAIGNS

BEST PRACTICES FOR CAMPAIGN CREATIVE
There are several best practices to keep in mind when developing your campaign creative that can help garner the 
highest results. 

Visit our Business Mailers and Shippers site for a full list of best practices for Informed Delivery campaigns. 
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https://www.usps.com/business/informed-delivery.htm


BUILDING ID CAMPAIGNS

ANALYZE CAMPAIGN 
SUCCESS & METRICS
Informed Delivery offers several tools to track and manage 
the success of campaigns. 

PRE-CAMPAIGN ANALYSIS REPORT
Provides an aggregate output of how many Informed Delivery consumers 
you will be reaching with your campaign. Available in the Mailer Campaign 
Portal (MCP). 

POST-CAMPAIGN SUMMARY AND DETAILED REPORTS
Provides the results of individual campaigns, including the number of 
voters that were sent an email, the open rate, and the number of click-
throughs. Available in the MCP and SCP. 

INFORMED VISIBILITY® – MAIL TRACKING & REPORTING 
(IV®-MTR)
Provides near real-time data with two options for receiving data: one-time 
queries and data feeds. Data access delegation is available at the MID or 
Customer Registration Identification (CRID) level.  
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BUILDING ID CAMPAIGNS

LEVERAGE CAMPAIGN INSIGHTS
The post-campaign detailed reports provide a wealth of information related to an individual campaign that 
businesses can leverage to improve future campaign performance.

DETAIL REPORT INCLUDES THE 
FOLLOWING RECORDS:

• Mailpieces matched to ID households 
(based on MID + Serial Number)​

• Emails generated with campaigns​

• Email open timestamps​

• Click through timestamps​

• Click through source (i.e., email, 
dashboard)​
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ADDITIONAL RESOURCES

MORE INFORMATION IS AVAILABLE ONLINE


	Informed Delivery®�for business Mailers
	topics
	Informed Delivery Overview
	What is informed delivery?
	Informed delivery and the daily digital routine
	How does Informed Delivery work?
	Who can participate?
	Benefits of Informed Delivery for Businesses
	Boost your direct mail performance
	The informed delivery difference
	Building Informed Delivery Campaigns
	Overview of the campaign process
	Choose your SUBMISSION METHOD
	Define your list & segmentations 
	Determine mid & imb serial number
	Set your campaign timeline
	ORGANIZE your CAMPAIGN ELEMENTS
	Produce and submit your creative content
	BEST PRACTICES FOR CAMPAIGN CREATIVE
	analyze CAMPAIGN �SUCCESS & METRICS
	Leverage CAMPAIGN INSIGHTS
	More Information is available online

